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Brand Designer Portfolio
Specializing in Regulated Industries, Sustainable CPG, and Retail Storytelling

�   brandon@adbrandon.com | �  adbrandon.com | �   437-314-1955 | �   Toronto, ON 



• Brand Architecture

• Regulatory Alignment

• Strategic Positioning

• Omnichannel Consistency

• Brand Stewardship

• Compliant Art Direction

• Scalable Asset Deployment

Technical Utility

I design scalable brand systems that translate corporate strategy into impactful physical and 

digital realities. With over 10 years of experience, I craft comprehensive brand identities 

that drive revenue and seamlessly clear strict regulatory hurdles. From initial brand 

positioning to full-scale market rollouts, I ensure that every asset is technically perfect and 

visually persuasive. My design work has directly driven multi-million dollar Year 1 revenues 

and successful product launches throughout North America.

Brandon Nogueira | Brand Designer
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Kronic Relief:
Legacy to Legal Brand Evolution

My Role: Creative Marketing Director & Board Member
Sector: Cannabis
Years: 2018-2023
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Tech Stack:

Transitioning a successful "legacy" brand into a 

federally Licensed Producer (LP) within the 

Canadian market. This required a complete visual 

overhaul to meet strict Health Canada regulations 

without losing the brand's core identity or its 

appeal to connoisseur consumers.

01. The Challenge
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• Market Positioning: Shifted the aesthetic to a mix of street culture and 

luxury visual language to target a sophisticated demographic.

• Regulatory Design: Navigated complex packaging requirements including 

warning labels and THC symbols without compromising brand integrity.

02. The Strategy & Process
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• Visual Identity: Rebranding included logo refinement and a typography 

system optimized for high end print finishes.

• Packaging Design: Engineered compliant packaging for multiple product 

lines including flower and pre-rolls.

• Investor Relations: Designed comprehensive pitch decks and executive 

summaries to communicate market potential.

03. Execution & Technical Details



Investor Relations: Designed 

comprehensive pitch decks and 

executive summaries to 

communicate market potential.

04. Investment Deck
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Main Colour:

Pantone: 5793 C

HEX : ABC296

RGB: R171 G194 B150

CMYK: C35 M12 Y48 K0 

05. Style Guide
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Material Colour:

Pantone: Black 6C

HEX: 000000

RGB: R0 G0 B0

CMYK: C0 M0 Y0 K100 

Material Colour:

Pantone: N/A

HEX : F9F8F8

RGB: R249 G248 B248

CMYK: C2 M1 Y1 K0 
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Secondary Typeface: Skylight Graffiti
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• Terpenes: Sophisticated consumers demand information and terpenes were 

the big buzz word other than THC. Custom icons were created to showcase 

the brands knowledge and consumer understanding.

• Social Media: This is where the brand had an outlet to share their love and 

knowledge for cannabis while also leveraging it for collaborations with local 

cannabis enthusiasts.

06. Iconography & Social Media
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07. Brand Ambassador T-Shirts



Brand Stewardship: Managed the visual identity and 

marketing strategy through the critical post launch years to 

ensure consistency across multiple provincial markets.

08. Marketing Strategy
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09. In-store Marketing
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Responsive WordPress design and development using a custom page builder. Search

Engine Optimized and full integration with Google Analytics and Search Console. 
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10. Website Design & Information Architecture
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• Capital Secured: Branding and strategy materials were 

instrumental in securing 14 million dollars in financing.

• Commercial Success: Generated 3 million dollars in revenue 

within the first year of operation.

• Scale: Successfully launched and maintained the brand 

presence across three provincial markets.

11. The Impact



Krazy Wata:
Minimalist Beverage Branding

My Role: Brand Designer & Creative Lead
Sector: CPG
Years: 2023
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The goal was to disrupt the premium bottled water category by moving away 

from traditional blue and white tropes. The brand needed to translate a client 

brief centered on raw energy and fluid motion into a sophisticated, modern 

identity that could compete in a high end lifestyle market.

01. The Challenge

Tech Stack:
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• Transparency as Design: The core concept centered on "invisible 

branding." By utilizing a transparent bottle and label, the product's 

clarity became a primary design element.

• High-Contrast Minimalism: Developed a monochrome, 

high-contrast visual language that allowed the brand name and 

logo to pop against the liquid.

• Tactile Quality: Focused on the physical interaction with the 

product, selecting label materials and bottle shapes that reinforced 

the premium price point.

02. The Strategy & Process



WWW.KRAZYWATA.CA

Hey there! Our goal is to 
help you live a healthy and 
happy life by providing you 
with high-quality alkaline 

water. We work hard to 
ensure that our water is ultra 
pure and pH-balanced, and 
we back up our claims with 

scienti�c research.

SCAN ME!
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• Label Engineering: Designed clear substrate labels with opaque white ink 

layers to ensure legibility and contrast against the water.

• Visual Identity: Created a custom logotype and brand mark designed for 

high-impact visibility on shelf.

• Production Management: Sourced and vetted bottle manufacturers and 

label printers to ensure the final physical product matched the digital vision.

03. Execution & Technical Details



Responsive WordPress design and development using a custom page builder. Search

Engine Optimized and full integration with Google Analytics and Search Console.

Built to include WooCommerce shopping cart functionality.

04. Website Design & Development
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Mood Board



• Capital Secured: The brand identity and prototype designs 

were instrumental in supporting a 150,000 dollar seed 

funding round.

• Market Positioning: Successfully established a unique 

"lifestyle" brand positioning that moved away from 

traditional commodity water marketing.

• Scalability: Created a design system that allowed for easy 

extension into future flavored or carbonated product lines.

05. The Impact
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Inspired by the client's brief for a high energy, refreshing mark, I developed an identity

that balances dynamic motion with premium hydration. The result is a bold departure

from the commodity water market. It offers a modern look that is distinctly different

from the competition while maintaining a strong shelf presence.

06. Logo Design



07. Style Guide
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Primary Font (H1-H6)

Download: https://fonts.google.com/specimen/Luckiest+Guy

Download: https://fonts.google.com/specimen/Raleway

Secondary Font (Labels, Paragraph Type)
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08. In-store Marketing



Locomobi:
Scaling the Smart City Ecosystem

My Role: Brand Designer & Art Director
Sector: AI Infrastructure
Years: 2015 - 2018
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LocoMobi required a visual identity that could unify a diverse range of 

hardware and software solutions: including parking, tolling, and transit. The 

challenge was to move the brand away from a "hardware manufacturer" feel 

and toward a "Connected Smart City" narrative that would resonate with high 

level municipal stakeholders and global investors.

01. The Challenge

Tech Stack:
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I focused on creating a visual language that emphasized 

synergy and connectivity. The strategy involved 

streamlining complex technical information into 

digestible, high-impact investor collateral and 

large-format environmental graphics for trade shows.

02. The Strategy & Process
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03. Web Design & Development

Updated the digital presence to reflect a high-tech 

ecosystem capable of infinite customization.
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Variants

04. Execution & Technical Details

Refined the core identity to feel more modern and tech-forward. By 

updating the logo and expanding the brand assets, we positioned 

LocoMobi as a sustainable, smart city tech leader.



PRIMARY COLOUR
PMS 7687 C | C100 M86 Y15 K3
#2A398D | R26 G66 B168

ALTERNATE COLOUR
PMS 7688 C | C70 M28 Y4 K0
#4197CB | R65 G151 B203
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ALTERNATE COLOUR
PMS 11- 0601 C | C0 M0 Y0 K0
#FDFEFE | R253 G254 B254
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Main Typeface: Eurostile

05. Style Guide



Created large-format banners and signage for North 

American trade shows, ensuring brand consistency 

across massive physical spaces.

06. Environmental Design
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Designed comprehensive pitch decks and informational 

flyers that translated complex patent-pending software 

into clear value propositions.

07. Investor Collateral
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• Investment Success: The redesigned brand assets and 

investor collateral were instrumental in securing 10 million 

dollars USD in funding.

• Market Expansion: Supported the brand’s growth into over 

200 locations across North America.

• Brand Authority: Successfully established LocoMobi as a 

primary competitor in the Smart City and threat 

management sectors.

08. The Impact



Sons Concrete
Modernizing a Multi-Generational Legacy

My Role: Art Director & Creative Technologist
Sector: Construction
Years: 2026
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The goal was to launch a comprehensive brand and digital identity for a 

multi-generational concrete contracting business. The challenge lay in 

capturing the grit, deep industry legacy, and trust of decades of experience, 

while executing a premium, modern visual system capable of securing high 

value residential and commercial contracts.

50 YEARS OF SOLID GROUND.

01. The Challenge

Tech Stack:
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I developed a "blue-collar luxury" aesthetic that positions the company 

far ahead of traditional local competitors. The strategy required a dual 

approach: building a high performance digital infrastructure alongside 

a rugged, high-visibility physical brand asset system. By maintaining 

strict design consistency across both digital screens and physical 

jobsite apparel, the company establishes immediate authority the 

moment they step onto a property.

02. The Strategy & Process



Mood Board
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A 4xA

4xA

4xA

4xA

Minimum 50px digital or .5 inch print Minimum 100px digital or .75 inch print

100px50px

• Market Domination: Successfully 

established a premium market position 

that shifts the business away from 

commodity bidding and toward 

high-value project acquisition.

• Jobsite Authority: Achieved 100% brand 

alignment across all physical and digital 

touchpoints, turning every active jobsite 

into a premium marketing billboard.

• Scalable Marketing: Delivered a fully 

independent marketing plan and scalable 

style guide, allowing the business to 

expand its service lines seamlessly.

03. The Impact
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Stationery



Designed a heavy-duty, modern logo system and brand 

architecture built for maximum legibility on physical 

environments and apparel.

04. Visual Identity & Style Guide:
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Implemented a comprehensive marketing plan that included 

a localized SEO, Social Media, and Google Business strategy 

to capture organic regional market share.

05. Digital Infrastructure & SEO:
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Engineered a full suite of physical touchpoints 

including business cards, high-visibility yard 

signs, and large-format banners.

06. Merchandise & Environmental Design:

42© 2026 - Brandon Nogueira | adbrandon.com | Brand Designer



43© 2026 - Brandon Nogueira | adbrandon.com | Brand Designer



07. Apparel Graphics

Designed a cohesive uniform system consisting of branded jobsite 

t-shirts, safety hard hats, and baseball caps.
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Brands I’ve Worked With:



Thank y!

Email

�   brandon@adbrandon.com

Portfolio

�  adbrandon.com

Telephone

�    437-314-1955

�  behance.net/brandon_nogueira

Behance

Location

�   Toronto, ON

�   linkedin.com/in/brandonnogueira

LinkedIn
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